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You can’t leave your old one
feeling cornered, can you?
While you take care of them;
let us take care of you...

‘cause you deserve a 
Break too!

About

Imagine your loved one getting lost on 
a walk, not recognizing you, or fearing 
your help. Now imagine that happening 
constantly. That's the reality for 
families facing dementia.

It’s a syndrome, not just aging: 
Caused by diseases damaging brain cells and 
impacting memory, thinking, and behavior. 
Alzheimer’s is the most common type.

•  Millions affected in India: Manages a 
growing number of cases.
•  Beyond the patient: Impacts families and 
caregivers emotionally and financially.
•  Gender matters: Women may face a higher 
risk of Alzheimer’s.

Demystifying Dementia

https://www.alz.org/

https://www.figma.com/file/EYLrV5YG1t6gxKbotSdsmD/App-Project%2F-Dementia?type=whiteboard&node-id=246-1778&t=xrv16ffXuNhtXTvr-11
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Beyond the patient

Why do we need 
another app about 
dementia?

Dementia isn’t just a disease for the diagnosed; 
it impacts caregivers too. Witnessing a loved 
one’s memory fade, personality change, and 
dependence can trigger emotional distress, 
frustration, and even guilt.

Globally and in India, awareness is crucial.  
Caregivers need support to manage the 
challenges and navigate this difficult journey.

Technology has transformed dementia care, 
offering patients memory aids, location 
trackers, and even smart home devices.

While these tools empower patients, caregivers 
often face immense emotional and practical 
challenges. They need solutions too!

The focus needs to shift

It’s time to empower both sides 
of the caregiving journey!

Now,
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There’s a need for someone who 
provides verified & up-to-date 
information with warmth & empathy.

Institutional Apps/ sites
[Cold but informative]

Verified information
Easy to read through
Can feel sterile & impersonal
No community aspect

Unverified information
Large community to learn from

Warm & personal
Difficult to obtain information due to quantity

Conventional message/ community apps
[Warm but difficult to get exact information]
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Gaining the caregivers’ 
perspective
Let’s see what they have to share 
about their experience!

“Papa’s memory isn’t what it was, but we enrolled him in 
a music therapy program. He seems calmer now. There 
are good days and bad days, but I hold onto the hope 
that things won’t get too much worse.”

“Family gatherings used to be my joy. 
Now, explaining to relatives why Maa can’t 
remember them is heartbreaking. I avoid social 
events to spare everyone the awkwardness.”

“Dad used to be so sharp. Now, he struggles 
to have a conversation. Seeing him like this 
breaks my heart. As her daughter, I’ll never 
stop giving my best!”

“Looking after Dad after his diagnosis is a full-time 
job. Work is understanding, but I’m constantly on 
edge. My friends barely call anymore; they don’t 
get it. Sometimes, I just want to scream.”

“Maa forgets things sometimes, sure, but 
it’s just old age! Despite the diagnosis, 
we choose to believe that she is healthy 
and can live a good life being with us!”
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Mind mapping

Problem area
The dementia patients’ family i.e. the caregivers 
have sudden (assumed) roles and responsibilities 
to take care of & bear the patient’s behaviors (due 
to th cognitive decline & lack of emotional control) 
which leaves them exasperated, exhausted and 
downhearted.
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Why do we need an 
app for caregivers?
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Need for Caregiver Support :

Burnout: Information overload:

Lack of self-care: Lack of self-care:

Social isolation: Social isolation:

Caregivers experience high levels 
of stress, anxiety, exhaustion & 
depression, leading to burnout and 
potential health problems.

Caregivers are bombarded with 
information online, making it 
difficult to find reliable and 
trustworthy resources.

Juggling caregiving responsibilities 
with personal lives leaves little 
time for caregivers to prioritize 
their own well-being.

Institutional apps are loaded with 
cold medical jargon, coming across as 
transactional and failing to build an 
emotional connect with a caregiver.

Caregivers often feel isolated and 
struggle to find support networks 
that understand their unique 
challenges.

Existing apps fail to address the 
specific needs & challenges of 
caregiving while being culturally 
relevant & sensitive.

Limitations of Existing Solutions:
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What is in this 
app’s concept?

21

Empathy map
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Health & Fitness Community

Feeling drained while caring for someone you love? 
Break is your moment of calm. We're your companion, 
offering self-care tools and a supportive community to 
connect, share, and learn. Take a Break, you deserve it!

•  Empowers caregivers to take 
immediate self-care breaks, 
•  affirmations, 
•  curated library of guided meditations, 
mindfulness exercises, and calming 
audio sessions, 
•  tips for better caregiving & patient’s 
behaviour management

Building a Supportive Community:  
•  Offers a safe space for 
caregivers to connect, 
•  share experiences, and find 
encouragement from others.
•  Anonymous chat & discussion 
forum

Curated library of:
•  Verified information on the illness
•  Personalized symptoms tracker & 
stage-wise information about the 
patient
•  Tips on how to take care of patient at 
every stage

The above concept breaks down to form 
the 3 major sections in the app :

Self-care Connect Library
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User persona

SWOT analysis
SWOT analysis of the app’s concept:
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Scenario mapping
A glimpse through the user’s (caregiver’s) stage-wise caregiving journey:
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Information architecture
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How should the brand 
feel like?

User flow
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Feel Human: Inspire Calm:
Convey warmth, empathy, and understanding 
of the caregiver's emotional journey.

Evoke a sense of peace and tranquility 
through visuals and design elements.

De-jargonize the cold medical 
terms into easy words of 
comfort and hope.
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Brand persona

Instill Trust:
While opening up is part of the challenge, it’s important 
to respect the gravity of dealing with a disease.

It’s important to maintain the 
context of maturity & trust with 
such a delicate subject.
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What it is:

Warm & human But not playful & frivolous

Informative But not condescending or jargon-y

Trustworthy & mature But not old

Honest & authentic But not cold or criticizing the user 

What it’s not:

The Friendly Grandparent:
Visual moodboard
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Trends in this
sector

‘cause this page deserves 
a break too!
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Use of sans-serifs: Owning the purple:

Cold sans-serifs are the norm in the sector, breaking 
out of this with warmer sans-serifs & serifs offers 
potential to stand out.

Purple is a universal marker of Dementia, using it allows 
us to belong with the segment.

Considering the lack of direct competitors in the Indian 
market, using purple in the app would create a sense of 
familiarity among the users.
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Break ?
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Visual identity

Captures the essence of what 
the brand offers to caregivers:  
a moment of pause

Relatable

Easy to remember

Actionable – a single word 
that encourages caregivers to 
prioritize their wellbeing

Break: Care for givers

Memoir Respite

Care for giver

Saanjh Haven

Memo care

Solace Ikshana

Care Sage Samarth
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Option 1:

Can we engage with caregivers  
to start talking about their  
experiences and troubles,  
with a universally understood  
symbol of conversation?
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Option 2:

Self care starts with self love, and 
forms part of the flow of being  
a caregiver. Can we combine a  
heart (a universally understood  
symbol of love) with the rhythmic,  
almost musical connotation of selfcare?
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Option 3:

The word ‘Break’ comes with inherent  
negative connotations.  
Can we rethink it not as a break  
but as a part of a necessary  
connection to oneself and a vital  
part of the process of being a caregiver?
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Here’s the one which 
got finalized...

After doing these many explorations,
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The round -softer edges of the logo 
symbol & the wordmark add to the 
warmth & approachable side.

Direct emotional connect:
/ sparking conversations & 
finding support in community

Checks off all the brand 
values: human, conversational, 
approachable, warm, informative

Flexible & open to different 
interpretations!

Wondering, why this 
one got chosen? 
Because ....
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#9C40FF

#D7B3FF

#f09C1E

#F5DB33

For brand communication :

For app UI :

Recoleta alt

Reddit sans

Primary typeface

Secondary typeface

Tertiary typeface
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App UI
The most awaited section,
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Too many tabs in the navigation 
bar, a lot of features - core function 
is overpowered, more about the 
caregiver than around the patient.

Low-fidelity sketches
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The home feed looks too cluttered 
for even the important functions 
to pop-up. Make it more calming & 
stress-relieving for the users.

Went ahead with bento box-grids
to organise the information in well-
defined spaces for easy navigation 
& easy access to priorities.

Mid-fidelity wireframes
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Hamburger menu Home feed

Revised : Home feed

Community section

The home screen feels lighter &
clean now. But the overall app’s UI 
can be more warm & welcoming!

Added icons, visuals elements (like illsutrations, shapes) 
to break the heavy text-flow. Tried adding the logo’s 
characteristics throughout the app’s UI.

High-fidelity wireframes
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The target action (JOIN) is better 
accessible now (both in terms of 
distance & target size) drawing 
user’s attention to the CTA button.

The target action i.e. JOIN is placed 
at the corner of the card & is small 
in size drawing passing attention.

Before After

The 4 sections are grouped together 
close appearing as similar in 
functioning i.e. target action buttons.

The cards in the sub-sections are 
grouped together with a side line & 
color-coded for easy navigation.

Law of Proximity: Applying Fitt’s law:
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Scan to view the app prototype  

https://www.figma.com/proto/AygqA2N2qSHCPVtQOTqTD8/Dementia-App?page-id=764%3A600&type=design&node-id=764-763&viewport=383%2C471%2C0.65&t=x3wp6htSPZidwvYt-1&scaling=scale-down&starting-point-node-id=764%3A754&show-proto-sidebar=1&mode=design
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Glad you made it to the end
of this doc, you deserve a break!

Meanwhile

Scan this to view the app prototype


